ADRIANA LEOS

Dallas, Texas | adrianaleos91@gmail.com | www.adrianaleos.com 
Professional Writer | Creative Director | Communications Strategist
I've always been fascinated by the way ideas shape how people think, learn, and interact with the world around them. Driven by curiosity, I'm known for making complex ideas more accessible through writing, research, design, and digital strategy. My work sits at the intersection of creativity, communication, and education, where storytelling helps organizations build trust, strengthen communities, and inspire action.
With more than 15 years of experience spanning hospitality, entrepreneurship, strategic communications, web design, marketing, and systems thinking, I bring a people-first approach to every project. I balance creative vision with analytical thinking, manage multiple initiatives simultaneously, and collaborate across diverse teams to transform ideas into meaningful experiences.
EDUCATION

Bachelor of Applied Science | Supervision & Management; Entrepreneurship Concentration | 2019 
Palm Beach State College 

PROFESSIONAL EXPERIENCE

Co-Founder, Owner + Chief Creative Officer
vznayres, LLC. | www.vznayres.com | July 2020 – Present

· Co-founded and scaled a women-owned marketing agency over six years; building the business to $90k+ in annual revenue, supporting 200+ organizations nationwide, and sustaining consistent year-over-year growth through strategic storytelling, digital marketing, and long-term client partnerships.
· Directed brand strategy, digital communications, and content marketing initiatives for 150+ organizations, helping non-profits, educators, consultants, and purpose-driven businesses communicate complex ideas into clear, engaging messaging that strengthened visibility, audience engagement, and organizational credibility.
· Authored and published 240+ original long-form publications, including blogs, newsletters, and editorial essays.
· Produced and managed a biweekly newsletter with 600 subscribers, publishing 140 editions while maintaining an average 35-40% open rate through audience-focused content strategy.
· Led social media strategy across TikTok, Instagram, and LinkedIn, growing an engaged community of 10,000+ followers through educational storytelling and thought leadership.
· Managed 4-8 concurrent client projects valued between $2,500 - $25,000, overseeing timelines, stakeholder communication, deliverables, and cross-functional collaboration from project kickoff through launch.
· Designed and implemented internal workflows, standard operating procedures, and project management systems that improved operational efficiency, project coordination, and overall client experience.
· Contributed to the firm’s national recognition, including Forbes coverage, 70+ five-star client reviews, and designation as a Wix Legend Partner, an honor awarded to the platform’s top 1% of agency partners.

Luxury Hospitality Trainer | Guest Experience Leader
The Breakers Palm Beach | June 2015 – March 2020 Palm Beach, Florida

· Delivered exceptional guest experiences in a Forbes Five-Star luxury resort; balancing personalized service with the demands of a fast-paced, high-volume environment.
· Trained and mentored new team members in customer service, communication, and operational procedures, fostering consistency and excellence across the team.
· Managed high-volume service environments requiring adaptability, professionalism, and strong interpersonal skills.
· Coordinated inventory management and collaborated with cross-functional teams to support large-scale events and ensure seamless execution for diverse audiences and high-profile guests, while maintaining accuracy in a dynamic hospitality setting.
· Built a reputation for calm problem-solving, attention to detail, and creating positive guest experiences under pressure.

LEADERSHIP, EDUCATION AND COMMUNITY ENGAGEMENT

· Graduated Summa Cum Laude, (2019).
· Mentor an entrepreneur in Tanzania through the Feminist Idea Lab, providing one-on-one guidance in communications strategy, digital presence, and organizational development.
· Created 10+ educational resources – including guides, slide decks, PDFs, masterclasses, and workshops – that transform complex topics into clear, practical learning experiences.

CERTIFICATIONS

	· Intro to Google SEO, UC Davis
· Google SEO Fundamentals, UC Davis 
· Optimizing a Website for Google Search, UC Davis  
	· Google Ads for Beginners, UC Davis 
· Search Engine Optimization (SEO) Specialization, UC Davis 
· Advanced Content and Social Tactics to Optimize, UC Davis 
 



CORE STRENGTHS

	· Strategic Communication  
· Research & Writing  
· Client Advocacy  
· Leadership  
 
	· Content Strategy
· Digital Marketing
· Collaboration
· Community Engagement
	· Negotiation 
· Critical Thinking 
· SEO 
· Brand Strategy



